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https://www.freshplaza.com/asia/article/9620753/social-media-can-be-used-to-increase-fruit-and-vegetable-intake-in-young-people/
https://www.freshplaza.com/asia/article/9620753/social-media-can-be-used-to-increase-fruit-and-vegetable-intake-in-young-people/
https://www.aston.ac.uk/latest-news/aston-university-research-finds-social-media-can-be-used-increase-fruit-and-vegetable

